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Preface 

 

The Writing Center’s Phyllis C. Whitesell Prizes honor excellent student writing in 

Franklin and Marshall’s General Education curriculum.  Each year the Writing Center invites 

submissions and awards a prize for the best essay in both Connections I and Connections II. This 

booklet contains the prize-winning and honorable mention essays from this year’s competition. 

Named for the emerita Director of F&M’s Writing Center, the Whitesell Prizes serve 

several goals.  In addition to honoring both Phyllis’s dedication to teaching writing and the 

achievements of the College’s students writers themselves, the Whitesell Prizes seek to add to 

the vitality of the College’s General Education curriculum by getting students to think of their 

intellectual efforts as ongoing enterprises (revision, often after the essay has been graded and the 

class is completed, is a requirement of the competition).  Also, by involving faculty and Writing 

Center tutors in the judging of the essays—and by making this booklet available to the College 

community—the Whitesell competition hopes to foster a fuller awareness of the interesting work 

being done in our First-Year Writing Requirement courses.  

My great appreciation goes to this year’s Whitesell Prize judges. Professors Nancy 

Kurland and Katherine Theumer and tutors Alec Harkins ‘16 and Mary Chiang ‘18 awarded the 

prizes in Connections I. Professors Maria Mitchell and Kerry Whiteside and tutors David Martin 

’17 and Jennifer Thal ’17 awarded the prizes in Connections II. 

Many thanks go to Kelseyleigh Reber for compiling this booklet. 

 
        

Daniel Frick 
       Director, Writing Center 
       November 2016 
 



 2 

Table of Contents 
 
 

Connections I Writing 
 

Whitesell Prize Winner 3 
“Love is More Than Just a Game for Two: Eliza Wharton vs. Elizabeth Bennet” 

By Caroline DeSantis for Professor Moreno 
 CNX157 
 
Honorable Mention 7 

“Food Memoir” 
 By Tianxin Peng for Professor Schrader 

CNX137 
 

Honorable Mention 12 
“The Tension Between Industry and Nature on the American Farm” 

By Madison Valerio for Professor Kurland	  
CNX108 

 
Connections II Writing 
 

Whitesell Prize Winner 15 
“The Happiest Place on Earth: Disney and the Problem with Perfection” 

By Anna Berettini for Professor Williamson 
 CNX213 
 
Honorable Mention 25 

“German Cars in America: How German Car Manufacturers Capitalized on the    
American Dream” 

 By Reanna Leoni for Professor Mitchell 
CNX257 

 
 

 

 

 

 

 

 



 3 

Connections I Category 

Whitesell Prize Winner 

“Love is More Than Just a Game for Two: Eliza Wharton vs. Elizabeth Bennet” 

Caroline DeSantis 
 

CNX157; Professor Moreno 

… 
 

It is a commonly accepted fact that in order to have a lasting relationship, one cannot fear 

commitment. Jane Austen’s Pride and Prejudice and Hannah Foster’s The Coquette present two 

female protagonists whose views on love could not be more different. Elizabeth Bennet, 

Austen’s leading lady, is focused on being her own person, with or without the attention of 

a man. Despite her mother’s wishes for her to marry quickly, Elizabeth is strong-willed and not 

intent on settling. Foster’s Eliza appears similar to Austen’s Elizabeth in that she 

also desires independence, but her flirtatious ways and longing for the affections of men prevent 

her from achieving her full potential. Although both women embark upon long-term 

relationships, Elizabeth succeeds and Eliza ultimately fails. Eliza's relationship fails because of 

her constant need for the approval of men and her inability to change her coquettish ways. 

Meanwhile, Elizabeth is confident in herself, and remains able to recognize her own 

shortcomings and work to improve upon them.  

Eliza begins the novel already unable to recognize the flirt that she is quickly going to 

become. She says in a letter to her friend, Lucy, “I believe I shall never again resume those airs, 

which you term coquettish” (7). She is, however, the definition of a coquette. She constantly 

seeks attention from men, and although she claims that she will “never again” be 

“coquettish,” she almost immediately disproves her prior statement: “I recoil at the thought of 
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immediately forming a connection, which must confine me to the duties of domestic life” (29). 

 Eliza resumes her flirtatious ways because she cannot thrive without constant reassurance that 

she is attractive and worthy of love and attention. She needs a man desiring her at all 

times, because without the affections of someone else, she does not know how to value 

herself. After her relationship with Boyer ends and Sanford also marries another woman, Eliza 

falls into a deep depression. When she is finally alone, she pens a letter expressing her true 

feelings. She says of herself, “Eliza has fallen; fallen indeed! She has become the victim of her 

own indiscretion” (153). She is on her own, and with no one there to build up her self-esteem, 

she crumbles. Only when Eliza is separate from everyone, especially men, is she able to truly 

recognize her own faults. 

Unlike Eliza, Austen’s Elizabeth is able to determine her self worth independently from 

any man. From the beginning, she is described by her father as having, “something more of a 

quickness than her sisters” (4). Elizabeth is witty, intelligent, and extremely strong-willed. When 

she initially meets Mr. Darcy, her love interest in the novel, he is uninterested and even goes so 

far as to rudely insult her. Though Elizabeth knows Darcy disregards her, “she [tells] the story, 

however, with great spirit among her friends; for she [has] a lively, playful disposition, which 

[delights] in anything ridiculous” (9). She is confident enough in herself to deem Mr. 

Darcy’s behavior as “ridiculous.” She is not necessarily looking for a man to flirt with, and she 

does not need Darcy’s approval, or the approval of anyone else to feel confident and happy 

with the person she is.  

Despite her lack of wealth, Elizabeth knows that she is no less worthy than 

Darcy. When Lady Catherine de Bourgh confronts her about her impending marriage, she simply 

says, “In marrying your nephew, I should not consider myself as quitting that sphere. He is a 
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gentleman; I am a gentleman’s daughter; so far we are equal” (257).  This is where Elizabeth 

truly shows her self-confidence and her position in society. She considers herself equal to 

Darcy. With or without Darcy, Elizabeth has proven herself as a worthy individual. Although 

she develops a solid relationship with him, she does not need it to be happy. If Darcy were not 

the right person for Elizabeth, she would not have pursued his affections in the first place.  

Unlike Elizabeth, The Coquette’s Eliza pursues Sanford even after she realizes his 

dishonorable intentions. Eliza’s coquettish ways cause her to lead on both Major Sanford 

and Reverend Boyer. She longs for the affections of Sanford, and despite saying that he is 

lacking virtue, “one of the great essentials of character,” she continues to vie for his affections 

whilst simultaneously romancing Boyer (20). Eliza knows that Sanford is an inappropriate man 

for her to be so ardently pursuing, but knowing this does not stop her from doing so. Sanford 

wonders whether or not to seduce Eliza, writing, “if I should, she can blame none but herself, 

since she knows my character, and has no reason to wonder if I act consistently with it” 

(56). He proves that Eliza knows of his devious ways, but she refuses to look the other way 

and attempt to reform herself before things get further chaotic. She first interests Boyer, who is 

respectable, but he leaves her because she consistently goes back to the conniving Sanford who 

is seeking nothing more than sexual gratification. Eliza is unable to see that she is behaving 

foolishly, and even when her friends point it out to her, she refuses to change her ways, pursuing 

Sanford until the bitter end.  

In contrast to Eliza, Elizabeth, however, recognizes her vices, the greatest of which 

is easily her prejudice against Mr. Darcy. When Darcy proposes to Elizabeth, he does so in a 

particularly rude and uncouth way by pointing out her lower class and lack of 

wealth. However, Elizabeth’s response is equally inappropriate: “I have every reason in the 
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world to think ill of you” (139). Elizabeth thinks poorly of Darcy prior to the proposal because 

of what another man, Wickham, tells her. Despite the fact that Elizabeth barely knows either 

man, she chooses to believe Wickham over Darcy. Because of this choice, Elizabeth is 

prejudiced against Darcy and she can’t see that Wickham is in fact the conniving and dishonest 

one. However, after Darcy’s disastrous proposal to her, Elizabeth begins to see the error of her 

ways. She receives a letter of apology from him, and after reading it, “she [grows] absolutely 

ashamed of herself. Of neither Darcy nor Wickham could she think without feeling that she had 

been blind, partial, prejudiced, absurd” (151).  After this realization, Elizabeth works to 

overcome her bias against Darcy and finally see the two men for who they truly are, while also 

seeing who she is. Because Elizabeth is able to realize her personal shortcomings and conquer 

them, she can successfully mend her relationship with Darcy and lead a happy life. 

Elizabeth and Eliza are very different people, but their greatest difference is in how they 

handle challenging situations. Elizabeth is open-minded, and willing to change and accept and 

understand her own flaws. Unlike Eliza, she does not need the approval of anyone in order to 

lead a successful life. Eliza is unable to be who she is or accept the error of her ways, leading to 

her ultimate demise. These two characters show that the only way to truly have a successful 

relationship is to let go of coquettish ways and fully commit to another person.  
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Connections I Category  
 

Honorable Mention 

“Food Memoir” 
  

Tianxin Peng 

CNX137; Professor Schrader 

… 

I am still able to recall that steamed pork elbow. It was the Dragon Boat Festival of 1957. 

The afternoon was dull and stifling. Cicadas sang endlessly outside while children were playing 

and laughing. But in the classroom, there was only the rustling of book pages and scratching of 

pens on paper. It was around the time of my middle school graduation examination. I, who was 

always able to concentrate, could not calm down to study any more on that day. An odd feeling 

could not go away from my mind: Something would happen.  

“Chan!” It was my aunt who was rushing at me. “Chan! Your mother is in critical 

condition. Come with me now. Hurry!” At that moment, my heart sank into abyss. My mother 

had been in the hospital for a year. How could she…I dared not to think of my mother. Holding 

my aunt’s sweaty hands, I appeased myself again and again: “She will be fine. She will be better. 

Just like before. I have to see her…” I can clearly remember my whispers or, more precisely, my 

prayers, although I can’t recall how we ran down the street, got on the train, and arrived at 

Tangshan, where my grandparents and mother lived. I had still been in a daze until I saw my 

father in the crowd outside the train station.  

Outside the station, the square was jammed with a noisy crowd, all in the Mao suits, a 

symbol of the proletarian. Even in the baggy blue suit, my father stood out from these 

proletarians with his muscular and dashing build as well as his square and craggy face. My father 
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always frowned his bushy eyebrows and deep wrinkles were carved on his stern face. Behind my 

father, there were huge posters standing tall in the shabby tile-roofed houses, written: “Airing 

views freely” or “Let a hundred flowers bloom; let a hundred schools of thought contend.” As a 

teenager, I did not have any interests in the political movements behind these posters. They 

seemed distant and arrogant, just like my father seemed to me. 

“The child’s father,” my aunt called to him. My father nodded to her and answered drily, 

“Let’s go for dinner first.” Then he walked off without a glimpse at me. 

I decided to follow my father without mentioning my mother, although it became the 

most regrettable decision of my life. That day was the Dragon Boat Festival. I finally had a 

chance to eat dinner outside and I desired it eagerly. I was unable to remember the last time our 

family had a big dinner outside. We could not afford it, because of the “class identity” of my 

family. My father used to be “a policeman in the old society” and mother was “a daughter of the 

landed class.” Therefore, I was born as an inferior man in the “new society.”1 My parent’s 

incomes were cut down and lands were confiscated by the Party.2 I was often embarrassed 

noticing my name on the school’s blackboard because my father could not pay for the month’s 

meal. I was uncomfortable being called “the son of a capitalists’ running dog.” To me, eating 

was one of the numerous things I felt embarrassed but also the one thing I thirsted for most. 

Although we were inferior people, my mother always tried all possible ways to satisfy 

my wants for food. She sent me pocket money as much as she could, even though it was just a 

cent or two every month. I still remember the snowy days when my mother brought me a cotton 

jacket and steamed buns. I cannot forget the summer days when my mother brought me 

                                                
1 Andrew G. Walder, China Under Mao: A Revolution Derailed (Cambridge: Harvard University 
Press, 2015),108-112. 
2 Godwin C. Chu, Radical Change through Communication in Mao’s China (Honolulu: An East-
west Center Book, 1977), 81-82. 
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watermelons from her father’s melon patches. I can still recall that once on a cold winter 

morning, I ran almost a mile to buy a roasted sweet potato after I finally saved up five cents. I 

still clearly remember the time after my school meal was stopped for two days, my mother 

brought me a whole bag of the Soviet biscuits, the best biscuits I had ever eaten, which my 

brother brought from the city to my mother. My classmates, whose parents were either cadres of 

the Party or soldiers, were part of the privileged class at that time, and were able to eat biscuits or 

candies as much as they wanted. But I never felt jealous because I always believed I had the 

nicest mother in the world.3  

When we arrived at the restaurant, it was nearly dusk. Scattered lights shed on the street 

from the buildings and the ringing of bicycle bells ran through the valleys. The restaurant seemed 

to be more crowded because of the Dragon Boat Festival. To celebrate the festival, my father 

decided to order a steamed pork elbow. Pork elbow? I never thought of it. Even thinking of the 

pork intestine was enough to make my mouth water. My heart almost jumped out of my throat. 

My legs could not stop shaking. At the time, most Chinese people could only eat meat once a 

year. This meal would let my boast for a year! Suddenly, my mother appeared in my imagination 

of the pork elbow. My dearest mother! Had she ever eaten a whole pork elbow? I knew she 

devoted all delicious food she had to me before. Mother! Could she know how eager I was to 

share the pork elbow with her! I was closed to tears. 

When the steamed pork elbow was served, tears dripped down on my white shirt. I could 

not distinguish if my tears were coming out from happiness or thinking of my dear mother. The 

whole pork elbow was magical: it was sparkling like crystal and clear as glass. It tasted tender 

                                                
3 Andrew G. Walder, China Under Mao: A Revolution Derailed (Cambridge: Harvard University 
Press, 2015),118. 
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and smelled fragrant. Controlling my sobbing, I lowered my head and kept pigging out the pork 

in my bowl. It was the best dinner I had ever eaten. 

“You have not talked to your father yet,” my aunt tried to start a conversation. “Father,” I 

mumbled and quickly turned my head away when I noticed my father was staring at me. My aunt 

then said to my father, “Look at your son! He is about to attend high school. How intelligent is 

he!”  

“Forget it. What is the use of intelligence today?” my father replied coldly. A twinge 

spread through my body. His words reminded me that I was nobody in his eyes. Since my father 

left home to work before I could remember things, we had nothing in common.4 My father 

preferred my elder brother, who was stronger and more compliant than me. I was his intractable 

son and he was my supercilious father.5 I determined that there would be a day I would stand 

before him while he has to bow his arrogant neck down to me. I swore I would study hard to slap 

this pesky old man with my success in “our new society” one day. I swallowed a piece of pork 

hard in my throat. It fell into silence again.  

“So…How is the child’s mother?” my aunt asked worriedly.  

“Don’t be worried. You know, I have always stayed with her. She has just an ear 

infection. She has just had surgery and is getting better. She will recover soon. There is nothing 

worth worrying about,” my father slurred, trying to comfort himself and us. Alas, we all were too 

optimistic.  

In the evening of June 2nd, 1957, we arrived at the hospital. “She has already died,” my 

father’s lip was quivering, like a distant radio signal floating in humid air. I struggled to say 

                                                
4 G. William Skinner, edit., The Study of Chinese Society: Essays by Maurice Freedman 
(Stanford: Stanford University Press, 1979), 248-251. 
5 William T. Liu, Chinese Society under Communism: A Reader (New York: John Wiley & Sons, 
1967), 415-423. 



 11 

something but words were stuck in my throat; I wailed and whimpered but tears dried up in my 

eyes. My heart was clutched, extruded and torn again and again by the fortunes. I could not 

imagine life without my mother.  

Then, millions of feelings swarmed with my mind: I gnashed. I hated my father who 

impregnated mother with eight children, a condition which led to the infection of my weak 

mother. I groaned. I regretted that my mother could not see me attending high school. I trembled. 

I feared that since then I would become a lonely wandering ghost in this perilous world. I blamed 

myself for not spending more time with my mother. I beat my head hysterically. I blamed myself 

for having the nicest dinner at the night of my mother’s death. I howled to the peaceful universe. 

I cursed the pork elbow, which cost my mother’s life… 

Suddenly, a melodious baritone voice came out of the radio: “To practice the party’s 

calling of airing views freely, the non-Communist parties continued to hold the democratic 

colloquium today…” However, what I did not know at that moment was that my father would 

remarry just a week later and he would give my favorite little sister to another family. What I 

could not imagine was that four days later, an unprecedented national political storm, the Anti-

Rightist Movement, would explode, which would completely change my peaceful life. The 

hardships of my whole life were just beginning. 

My world collapsed. My best memories of my mother, as well as the pork elbow, were 

forever buried in that summer night, in the 1957’s Dragon Boat Festival. 
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Connections I Category 
Honorable Mention 

“The Tension Between Industry and Nature on the American Farm”	  

Madison Valerio 

CNX 108; Professor Kurland 

… 

E-I-E-I-O. It’s amazing how only 5 vowels can call to mind both a song and an image.	  

Almost every American knows the words to the childhood song “Old MacDonald,” which 

describes the fictional farmer’s fields full of animals. Yet does this version of a farm exist 

outside of the song? According to Michael Pollan in The Omnivore’s Dilemma, “Old 

MacDonald” is far from reality. On the modern industrial farm, metal and manure have replaced 

what once was green pasture, and the plethora of fruits and vegetables we all imagined have been 

replaced by one single crop: corn. This focus on a corn has taken over the American farm thanks 

to government policies that directly pay farmers. Government subsidies have proven to be 

extremely detrimental to the natural environment by creating a monoculture, fostering a need for 

synthetic fertilizer, and increasing global warming and our dependency on fossil fuels. 	  

Government subsidies lead to a monoculture that focuses solely on corn production. One 

man in particular, Earl Butz, has played a pivotal role in the reshaping of our agricultural system 

to favor production and over-abundance. As Secretary of Agriculture during Nixon’s presidency, 

Butz “set to work rearranging the American food system, driving down prices, and vastly 

increasing the output of Americans” (Pollan, 2006, p. 52). Instead of paying farmers not to plant 

crops to keep prices high, Butz advocated planting as much as possible. His new policy shifted 

from loans to direct payments, where farmers were paid for the difference between the actual 

price of corn on the market and the government guaranteed price of corn (Pollan, 2006, p. 52). 
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Butz’s new policy encouraged farmers to sell their corn even if the market price of corn was low, 

knowing the government would guarantee them a certain price per bushel (Pollan, 2006, p. 52). 

Farmers then shifted their attention to the one crop that would make them the most money, 

giving up land used for other crops or animals, to corn. “Corn was the crop that put cash in 

farmer’s pockets, so as corn yields began to soar at midcentury, the temptation was to give the 

miracle crop more and more land” (Pollan, 2006, pg. 39). Farmers looking to take full advantage 

of the new government subsidies turned their attention and their land to corn production only, 

and a monoculture was born. 	  

The shift to a monoculture gave rise to a need for synthetic fertilizer.  Farmers eager to 

produce as much corn as possible began looking for ways to increase efficiency. This led to the 

development of synthetic fertilizer, made from surplus ammonium nitrate, which proved to be an 

excellent source of nitrogen for plants. Before this discovery, farmers used to carefully rotate 

their crops so that nitrogen would be added back into the soil and were limited in the amount of 

corn per acre they could produce (Pollan, 2006, p. 44). But since farmers could add synthetic 

nitrogen into the soil, they could plant as much corn as possible to gain maximum profit without 

worrying about rotating or restoring nutrients in their land. “Synthetic fertilizer opened the way 

to monoculture, allowing the farmer to bring the factory’s economies of scale and mechanical 

efficiency to nature” (Pollan, 2006, p. 45).  In a vicious cycle, the monoculture led to synthetic 

fertilizer, which in turn led to an increased focus on corn and an even more wide-spread 

monoculture.	  

While opening up new possibilities for mass-production of corn, synthetic fertilizer 

changed the earth’s ecology for the worse. Excess synthetic nitrogen either evaporates into the 

air or seeps into the water table, both of which have disastrous effects on the environment. When 
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synthetic nitrogen evaporates, it not only acidifies rain but also transforms into nitrous oxide, a 

greenhouse gas that contributes to global warming (Pollan, 2006, pg. 46). When nitrogen gets 

into the water system, it contaminates the water when it is converted to nitrite, which affects the 

blood’s ability to carry oxygen to the brain (Pollan, 2006, pg. 47). Our reliance on synthetic 

fertilizer has caused a dependency on fossil fuels, non-renewable sources of energy. “When 

humankind acquired the power to fix nitrogen, the basis of soil fertility shifted from a total 

reliance on the energy of the sun to a new reliance on fossil fuel” (Pollan, 2006, pg. 44). 

Synthetic nitrogen is created when nitrogen and hydrogen gases are combined. The hydrogen is 

supplied by fossil fuels which are available in fixed, non-renewable amounts that are depleting 

over time (Pollan, 2006, 44). While synthetic nitrogen has provided farmers a means to produce 

as much corn as possible, it wreaks havoc on the earth’s natural environment.	  

By subsidizing corn, government policies have created a monoculture that relies on 

synthetic fertilizer and harms the natural environment. Government policies that promote over-

abundance in the food system and directly subsidize farmers for the amount they produce have 

contributed to monoculture by forcing farmers to produce as much as possible for maximum 

income. By allowing farmers to focus on one crop rather than rotating, the need for synthetic 

fertilizer has greatly increased, causing disastrous effects on the natural environment and a 

dependency on fossil fuels. Corn has clearly benefited the most from government subsidies and 

fertilizer, making it one of the most widespread crops. Perhaps it is time we changed the wording 

to our childhood farming anthem; “And on that farm they just had corn, E-I-E-I-O”	  

References	  

Pollan, M. (2006). Omnivore’s dilemma: A natural history of four meals. New York, NY: Penguin Books.  
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Connections II Category 

Whitesell Prize Winner 

“The Happiest Place on Earth: Disney and the Problem with Perfection” 
 

Anna Berrettini 
 

CNX213; Professor Williamson 

… 

Disneyland is the quintessential, all American theme park. Branded as “the happiest place on 

earth”, it is a staple experience in nearly every American’s youth. As President Nixon put it, 

Disneyland is “a paradise for children and grown-ups, too” (Watts 387). Upon entering the park, 

commercials and films that have been etched into your memory since childhood suddenly come 

to life before your eyes. The workers are some of the most cheerful people you have ever met, 

with seemingly permanent smiles inscribed on their faces. Every surface is flawless, without 

indication of a single piece of trash. The shrubbery is so impeccable that it nearly looks fake. As 

if you’ve stepped into a Disney film, the outside world that you were once a part of seems like a 

distant memory, and the only thing that feels real anymore is the fantastical environment you 

have just entered. Combined with an intensely immersive experience, the construction of this 

extraordinary perfection throughout the park is what makes Disneyland so alluring to such a 

wide array of people. But why do individuals seek this unnatural degree of perfection in such an 

artificial environment? What does this fleeting experience of paradise offer? Answering these 

questions is no easy task, but there is something deeply human about Disneyland that speaks to 

an enduring desire to experience a level of perfection that people are unable to achieve in their 

own lives.  
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 Opened by Walt Disney in 1955, Disneyland emerged at a critical moment of uncertainty 

in American history.  Just after World War II, the economy was booming and America was in a 

high mode of consumerism (Smoodin 192). Their hardships faced during the war were 

substituted with prosperity and production; however, Americans were also looking to find 

security after the chaos of the war and the increasing threat of communism looming above them. 

In this conflicted climate of prosperity and fear, Americans sought a degree of control through 

the creation of the suburb. Through the newfound community that suburbia offered, people could 

achieve the ideal family image in which they found safety and control, despite feelings of 

helplessness regarding current threats appearing on the global scale. The model of a nuclear 

family consisting of the mother as the homemaker and the father as the breadwinner became an 

object of perfection toward which people began to strive. Despite the significant struggles faced 

by those living in the fifties, the decade was a time that later generations would look back on 

with nostalgia because it was an embodiment of “simpler” times with a seemingly flawless 

exterior. Disneyland was inspired by the desire to creatively express these American ideals and 

traditions in an interactive way (Neuman 42). The space that Disney provided offered Americans 

a kind of utopian suburbia, thereby a way in which they could experience the fifties fantasy that 

they craved.  

Walt Disney designed the park so that the visitor’s very first experience is with a space 

that not only represents America at the time of Disneyland’s creation, but that fulfills our desire 

to experience the fifties as we perceive them to be – a less-troubled and optimal decade (Watts 

437). Main Street USA is the first portion of the park that visitors encounter, allowing it to serve 

as a “point of transition between the real world outside the berm and the fantastic and exotic 

lands within”, so that visitors feel comforted by a representation of what they understand to be a 



 17 

peaceful era in American history (Neuman 41). The street is constrained enough for the visitors 

to feel safe, as there are buildings on both sides of the singular pathway without any outlets; 

however, visitors are also aware that the street leads into the rest of the park, and their curiosity 

drives them to explore the fantasy that awaits them. Placing Main Street USA at the beginning of 

the park and encouraging people to feel safe and secure allows them to be vulnerable as they 

experience the remainder of Disneyland. Their vulnerability in this space results in a greater 

willingness to buy into every aspect of the perfection that they experience, as they become 

emotionally invested in the security that the park provides. Therefore, visitors are less likely to 

question their surroundings, and the mechanisms that Walt Disney implements, like isolation, 

control, and the illusion of a performance, are magnified.  

Walt Disney was insistent that the seclusion of the park was maintained after its initial 

opening, and he became frustrated when cheap motels and bars started to open up near 

Disneyland because it “detracted from Disneyland’s atmosphere” (Watts 423). Maintaining the 

perfect, immersive atmosphere is essential for the success of the park, because not only is it 

extremely different from the real world that its visitors are used to, but it ensures that people are 

completely absorbed in their environment. The techniques that Disneyland utilizes in order to 

create this believable, exaggerated, and perfect world are crucial to its visitors’ responses to the 

space. One way the park seeks to preserve this high standard of perfection is by isolating its 

guests from the outside world. By nature of its creation, the theme park instills this feeling of 

complete separation from reality by arranging its architecture so that the visitor is unable to see 

anything other than what is inside of the park. The systematic confinement inside of the park 

ensures that the visitor takes part in its fantasy structure, thereby enhancing the immersive 

experience. The visitor has no other option but to be completely engaged with their experience 



 18 

inside the park, and in a sense loses their point of reference between their reality and the virtual 

reality of Disneyland. With only one main entrance, the visitors have no quick exit from the park 

and are therefore compelled to become more immersed in the environment. Furthermore, a 

railroad surrounds the entire park, which creates another barrier between the visitors and the 

outside world (Smoodin 186). The railroad also symbolizes the idea that danger could ensue if 

one tries to cross it, further enhancing the visitor’s immersion in the space while concealing the 

fact- somewhat darkly- that visitors are in a sense trapped inside the architecture of Disneyland.  

The visitors’ complete isolation from the outside world is just one way that Disneyland 

has control over its visitors’ experience inside the park. Disneyland’s design team wanted to 

“blur the line between fantasy and reality” through the implementation of a completely 

controlled and self-contained environment (Watts 390). Therefore, the layout of the park is 

largely what determines how its visitors interact with and perceive the space, accompanied by 

the design of the architecture inside the park. For example, the buildings on Main Street are 

slightly larger on the bottom than they are on the top, and their colors fade as you travel upward 

(Watts 389). This architectural choice makes the buildings feel bigger, creating the illusion of a 

deeper immersion inside the city-like atmosphere of the park. Through this mechanism, 

Disneyland controls its visitors’ interaction with the space so that they feel as though they are 

part of the story of the park, rather than mere outsiders.  Similarly, visitors are unable to roam the 

park freely, but are guided along a designated route in which they are further involved in the 

park’s narrative structure (Smoodin 186). The visitor’s ability to feel as though they can act as an 

active participant inside the plot of the park creates a strong connection between the individual 

and Disneyland’s storyline, something that visitors find appealing. Visitors see themselves as 

important components to the success of Disneyland, as though the story would be incomplete 



 19 

without their existence and participation inside of the park. Their deep involvement as characters 

inside of the narrative, rather than outsiders, reflects their desire to achieve a similar feeling of 

the perfection that Disneyland simulates in their own lives.  

There is thus something strikingly cinematic about Disneyland. In her book Electric 

Dreamland, Lauren Rabinovitz explains that “the experiences represented by amusement parks 

and movies [in the early twentieth century] seemingly trumpeted objectives of sheer 

sensationalism, unreflective mental and physical reaction, and joy in technologically induced 

‘shocks’ to the senses” (Rabinovitz 19). The cinema continues to be so popular because it gives 

its viewers a chance to experience these sensorial “shocks” through which they can remove 

themselves from the outside world and become immersed in a more intensified, perfect reality. 

This removal also contributes to the cinema’s ability to attain perfection and subsequent control 

over its viewers. We might say that, Disneyland draws on cinematic techniques in the design of 

the park to both enhance the atmosphere of perfection and to exercise control over its guests in 

order to manipulate their experiences. For example, the effect of “cross dissolving” that is known 

as a common transition in the cinema is implemented inside of the park through subtle changes 

of the setting, music, and even paving stones as visitors move from one land to another. As one 

travels from Fantasyland to Tomorrowland, environments that elicit completely different 

psychological reactions, these smooth transitions allow visitors to shift their emotional response 

in a controlled manner (Watts 437). While they are unaware of this transition, it allows the 

visitors to be more subconsciously prepared for the new section of the park they are about to 

enter and, in turn, they become more submissive to their surroundings. Again, this compliance in 

the visitors’ environment ensures the illusion of the perfect, secluded atmosphere that 

Disneyland wants to create. As a “self sufficient, autonomous space in which the reality of 
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fantasy is ingeniously concealed”, the separate narrative structure inside of the park is key to the 

success of its isolation from the real world (Smoodin 187). People are pushed to believe that 

Disneyland has the ability to sustain a pure and perfect life without the flaws of the outside 

world. 

Disneyland uses methods of controlling the experience of its visitors and creating an 

intense feeling of seclusion from the outside world in order to better implement the mechanisms 

that help portray perfection inside of the park. In terms of the superficial appearance of the park, 

there is rarely ever trash on the grounds and the up-keeping of the park is kept hidden from its 

visitors. This is one way in which Disneyland is analogous to a theatrical performance, or movie 

production, as the backstage of a production would never be exposed to the visitors’ eyes- 

because this would break the reality of the illusion (Smoodin 189). Similarly, the visitors are 

referred to as “guests” and workers as “cast members”, which draws another parallel to a 

performance (Stewart 60). Calling them “cast members” instead of workers also heightens their 

function in the park to an oddly important degree. By referring to them as cast members, they are 

portrayed as eager components of a production, rather than the less enthusiastic machine 

operators and ticket collectors that they are. In this sense, Disneyland strives to make everything 

seem more fantastic than it really is. The workers are trained to be unusually perky and 

courteous, without heavy makeup, jewelry, or perfumes. The façade of a continuous performance 

gives Disneyland an atmosphere of flawless and longstanding happiness that is impossible to 

achieve anywhere else. Furthermore, because of our preexisting knowledge that performances 

never reveal the entire truth, Disneyland acknowledges that its outer perfection is a disguise that 

conceals the flaws that lie within. The repression of truth behind the ways in which Disneyland 

actually functions is what fuels the illusion of perfection that it portrays.  
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 Disneyland strives to achieve the perfection that is often seen in the cinema because it 

recognizes that we enjoy being removed from our imperfect reality and simultaneously allowed 

to escape to a different reality. Looking at a film like The Truman Show (Peter Weir, 1998) can 

help develop a deeper understanding about the ways that a perfect environment like Disneyland 

is essential to its inherent and enduring success. The Truman Show is a story in which the main 

character, Truman (Jim Carey) lives his entire life inside an idealized community that, without 

his knowledge or consent, is the basis for a television show centered around Truman’s life. The 

viewer, however, has an entirely different experience than Truman. While watching the film, we 

are disgusted by the life Truman is forced to live. Not only is he unaware of the ignorance that 

sustains his existence, but his inability to experience the challenges and flaws of the real world is 

utterly disappointing. To the audience member, Truman’s life is completely unremarkable, no 

matter how many events are scheduled into his day by the creators of the show. The boredom we 

experience while observing life in Truman’s town reveals that humans actually reject perfection 

because we find it incredibly unfulfilling. Perfection diminishes the need for our existence 

because when a world becomes ideal, humans are no longer necessary for and are even incapable 

of making it better. As humans, we are always looking to progress and work towards goals 

because we are constantly evolving creatures. We strive to reflect this continuous growth that 

occurs within us back onto the world and thereby make the incessant effort to improve and 

change our own surroundings. Truman does not have any actual purpose in his life because he 

can never contribute to improving in his world. His purpose as the main character of the Truman 

Show is so beyond his knowledge and conscious mind that it adds no sense of fulfillment to his 

life. On some level, we are afraid we will eventually end up like Truman. We fear that we may 

not make a difference in our own reality, or have the ability to make progress in the world. We 
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reject a perfect world because it eliminates the need for human imagination. The subsequent 

boredom with ourselves and our world makes a perfect life monotonous, as we will never be 

successful in breaking free from its containment and producing the transformations we desire to 

make. Similarly, the tangible version of a perfect world known as Disneyland can never function 

as a long-term reality for its visitors, because people cannot survive without the ability to make a 

difference in their surroundings. The perfect world that is Disneyland is necessarily temporary 

and fleeting.  

Disneyland’s inability to become someone’s permanent reality actually works to its 

advantage. According to Jean Baudrillard, Disneyland is a mechanism used in order for its 

visitors to confirm their reality outside of the park. He writes, “The imaginary of Disneyland is 

neither true nor false, it is a deterrence machine set up in order to rejuvenate the fiction of the 

real in the opposite camp” (Baudrillard 13). Disneyland allows us to say the “real” world is real 

because Disneyland is obviously fake. Baudrillard goes one step further in order to tap into an 

innate human fear. He says that this “‘ideological’ blanket” exists to confirm our realities 

because in actuality, the “real is no longer real” (12-13). As humans, the environment we live in 

is what primarily determines our realness, as the interactions we have with our surroundings 

through our senses is what keeps us grounded in the world. However, when our environment 

becomes questionable, we start to lose a grasp on our existence as people. The doubt we can feel 

towards the realness of our world is due to the emergence of virtual technologies and their 

attempt to simulate our lives. When we become well acquainted with the experience of living 

through these virtual realities, the line between the “real” world and the virtual world starts to 

blur and what we call reality starts to fall apart, even disappear. While many people would not 

agree with Baudrillard’s belief that the world is no longer real, we are also afraid of this possible 
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reality due to the large part of our lives that is spent inside virtual worlds. We fear that his ideas 

hold validity, so we go to Disneyland to experience a stark contrast from the imperfection that 

consumes our lives and subsequently feel validation about the realness of our lives at home. 

Disneyland’s perfection makes it obviously fake and a convenient mechanism for confirming 

that our imperfect world is obviously real.  

Disneyland thus differs from The Truman Show in that Truman has no choices in the life 

he is given. The Truman Show makes him believe that he has control over his life, but he soon 

discovers that he will be perpetually stuck in the perfect, controlled reality of his town until he 

attempts to escape. Aside from our fear that we will exist in a life like Truman’s, a life without 

control over our environment, we also differ from him in that we do not live in a perfect world. 

In fact, unlike Truman’s entrapment in his own surroundings, we have the choice to travel to and 

from a perfect world like Disneyland and experience an atmosphere completely different from 

our own whenever we want. The audiences in and of the film are able to distinguish their reality 

from the illusion that is Truman’s reality in the same way that visiting Disneyland clarifies where 

our reality ends and the Happiest Place on Earth begins.  

While we would never want to live forever inside of the park due to its artificial 

flawlessness, Disneyland’s success lies in its ability to be its own entity, separate from our lives. 

After spending more than a day or a week in Disneyland, we get bored with its perfection and it 

becomes unsatisfying just as we become bored with Truman’s perfect life. We strive to make a 

difference in our world because we hate the feeling of containment in a space, and the inability to 

modify our surroundings magnifies the sensation of entrapment to a degree in which we cannot 

function as distinct human beings. Disneyland still continues to attract such a large population 

ever year because humans are able to travel into that unique atmosphere for a transient 
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experience of perfection, and then return to their own lives where they can fulfill human needs. 

As Baudrillard states, we crave a confirmation that our life is real, and Disneyland gives us that 

confirmation (13). Its implementation of isolation, control, and a performance-based atmosphere 

creates an environment of perfection so extremely different from our imperfect lives at home 

that, through Disney, we find affirmation in our own existence.  
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        The German-American selling and marketing of goods and resources has resulted in 

cultural diffusion and caused an impact on all societies. The automobile trade of German cars 

crossing the borders of the United States was an example of people consuming products from 

countries with differing cultures. Through the history of this importation of automobiles from 

Germany to the United States, ideas, ideals, and cultural stereotypes were exchanged and 

changed. A deeper understanding of the economic and cultural relationship between the United 

States and Germany was achieved by analyzing the development of opinions held by each 

country and the different types of automobile advertisements used.  

Through the importation of automobiles, Germans and Americans were influenced by 

each other: Germans dealt with Americans who desired their European manufactured cars, 

Germans created advertisements to influence American buyers, and American consumers and 

marketers cultivated and changed opinions about German cars and manufacturers. The 

interactions between German manufacturers’ persuasive advertising to entice American 

marketers and buyers to purchase their automobiles and the manufacturers themselves were some 

of the ways that Americanism was spread and changed throughout Europe. Researching about 

how the importation of German automobiles and advertisements for those automobiles 

influenced the American economy, culture, and ideals is valuable in understanding the complex 

relationship between these two countries. Specifically, the motivations behind Americans’ 
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desires for German vehicles were used to extrapolate the current American opinion regarding 

German cars, manufacturers, and businesses. Additionally, the German car advertisements 

portrayed the German opinions of those American desires because they were specifically 

targeting what they thought Americans desired and would buy. This relationship between 

American and German opinions offers insight into a larger cultural perspective of the countries 

and their identities. The successful rebranding of German car manufacturers originally stemmed 

from Nazi-German co-conspirators and changed into luxury, performance automobile 

manufacturers. This wide acceptance of the luxury, performance automobile image by an 

American audience portrayed the strong motivational forces of American desires and dreams. It 

was only with the combination of a superior product and an adept marketing strategy that the 

German automobile industry was able to overcome their devastating association with the Third 

Reich and become a preeminent force in the automobile industry. 

With the creation of the first gasoline driven internal combustion engine by Karl Benz in 

1885, Germany led the development of the automobile industry in Europe.6 Up until World War 

I, France and Germany were the two worldwide industry leaders. The countries’ industries both 

were integral to wartime readiness and production as WWI progressed. The BMW 

manufacturing company began in 1916 as a company called Bayerische Flugzeugwerke, which 

specialized in the manufacturing of airplane engines for the German military in World War I. 

Building airplane engines, and later smaller motorcycle engines, the company was credited with 

breaking numerous records and winning many races, proving the performance and reliability of 

their engines. Unfortunately, WWI decimated the European auto industry, which allowed 

                                                
6 "Who Invented the Automobile?," www.loc.gov, July 29, 2011. 
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American companies Ford and General Motors to control 91% of world’s production by 1923.7 

After WWI, German manufacturers were not allowed to produce airplane engines, so the focus 

shifted to motorcycles and, eventually, cars.8 The rising social democratic and communist 

political leaders after WWI saw the automobile industry as a popular, emerging culture in 

German society, which assisted with the rebuilding of the industry and economy.9 Beginning in 

1928, BMW bought the Eisenach automobile plant where they created the first BMW 

automobile.10 The company gained notoriety through media coverage of their engines attaining 

the fastest land speed record in 1929 and taking Charles Lindbergh across the Atlantic in 1930. 

BMW’s motorcycle engines powered the company’s resurgence by winning multiple titles, 

increasing BMW’s popularity.11 Before the beginning of World War II, the 335 sedans and 

convertibles were invented in 1939 as the “first top-of-the-range car from BMW.”12 As the 

German automobile industry began to rebuild after WWI, the German automobiles mostly 

remained within the country. Between WWI and WWII there was little exportation of 

automobiles to other European countries or to the United States.13 

The rise of Nazi Germany and the Third Reich’s command economic system created a 

dark shadow on the German auto industry. Collaboration of German car manufacturers with 

Hitler’s Germany, even if passive participation, presented an image problem for the cars after 
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8 Jonathan Mantle, Car Wars: Fifty years of Backstabbing, Infighting, and Industrial Espionage 
in the Global Market (New York: Arcade Publishing, 1995). 
9 Rudy Koshar. "On the history of the Automobile in Everyday Life," Contemporary European 
History 10, no. 01 (2001): 143-154. 
10 "BMW History: Introduction," BMW.  
11 Mantle, Ibid.  
12 “BMW,” Ibid.  
13 Grein, Ibid	  
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WWII.14 The Third Reich and the political system purposefully used car manufacturing to 

stimulate the economy because they knew it would be effective and because of Hitler’s own 

personal interest in vehicles. The reinvigorating of the economy worked as the German 

automobile industry produced 4 times as many cars in 1933 as were produced in 1931.15 

Evidence showed that the increase of production continued through the first years of the war. 

This relationship between the Third Reich and the auto industry was strong as seen when the 

BMW management was sucked into the Nazi’s destructive movement.  

The government’s main support for the auto industry came in the form of tax concessions 

beginning in 1933.16 Furthermore, as the war progressed, so did the relationship between the 

Third Reich and the German auto industry as the BMW plant at Allach in Bavaria used slave 

labor from concentration camps like Dachau to operate their plants. Additionally, with the start 

of World War II, production of the BMW 801 aircraft engine increased tremendously with a total 

of 20,000 of them by the end of the war as the company served the needs of the Third Reich.17 

Although the political influence increased the auto production early in the war, as WWII 

progressed and the Allies’ presence strengthened, many BMW plants were transformed into 

plants for manufacturing necessities such as pots, pans, and bicycles.18 With the change of 

manufactured products, the machines and assembly lines associated with engines, motorcycles, 

and cars were dismantled or destroyed. In addition to the destruction of the plants, the stigma of 

the association with the Nazi regime would be detrimental to the German auto industry if they 

                                                
14 Mantle, Ibid.  
15 Richard J Overy, "Cars, roads, and economic recovery in Germany, 1932–8." The Economic 
History Review 28, no. 3 (1975): 466-483. 
16 Overy, Ibid.  
17 “BMW,” Ibid. 
18 Mantle, Ibid.	  	  
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were not able to find a way to distance themselves from the crimes and abhorrent nature of the 

Third Reich. 

The end of WWII left BMW dismantled and destroyed and, in order to recreate itself, it 

looked backwards to its accomplishments before the war. Therefore, two years after the war 

ended, the R 24 motorcycle put BMW back on the map for small engine manufacturing. The 

BMW 501 manufactured in 1951 followed and was the first true symbol for a fresh start for the 

BMW Company. The invention of the BMW 502 in 1954 contained the world’s first V8 engine 

and showed how BMW began regaining ground in the industry with its innovation and 

engineering success. In 1955, BMW released the BMW Isetta that was considered an “economic 

miracle” and the best-selling BMW of the decade.19 BMW had tremendous success in aircraft 

engine manufacturing, but in 1965 BMW withdrew from jet engine engineering and focused 

their attention on motorcycle and automobile production. By 1968, the BMW 2500 and 2800 

were the standard for high-end, luxury cars. These coupe sedans easily reached 200 km/h and 

contained a six-cylinder engine that was highly sought after. The creation of the Herbert Quandt 

Foundation in 1970 played an important role in the trans-Atlantic exchange of knowledge and 

ideas.20 In order to increase BMW popularity in North America, they sent over the 3.0 CSL 

coupes to race in America, and they won. This harkens back to the increased notoriety the 

company received before World War II with media coverage of race wins and record-breaking 

achievements. BMW was able to leverage their historical reputation and modern success to 

overcome the detrimental association with the Third Reich and become a major player in the 

global automobile market. 

                                                
19 “BMW,” Ibid. 
20 “BMW,” Ibid.  
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BMW’s corporate history showed many of the reasons why Americans desire BMW 

automobiles. First, due to media coverage of record-breaking flights such as setting the world 

record of reaching the altitude of 9,760m, BMW’s beginnings as an airplane engine 

manufacturing company gave the American people the perception that BMW automobiles were 

well built. It is easy to extrapolate how American opinions were influenced by the sense that if 

BMW can build complex airplane engines, then they should manufacture car engines with ease. 

The American people witnessed BMW motorcycles win famous worldwide racing events, 

showing the sports performance that BMW engines provided. The whole world watched closely 

as Wolfgang von Gronau flew an airplane powered by BMW engines to complete the first ever 

flight around the world.21 This flight reinforced the opinion of reliability of the BMW engine, 

and hence the reliability of the cars made with those engines. As BMW continued to have 

success with their engines, motorcycles, and cars, the company successfully shifted media focus 

to their modern product of performance and reliability rather than their history of Nazi 

commiserating. This history was not forgotten, however, as the company acknowledged and 

apologized for their association with the Third Reich beginning in the 1980s. Over the decades 

from 1980 to 2016, the BMW company has been “facing up to this dark chapter of its past” 

which has helped direct public opinion and attention away from the Nazi Germany connections 

to the performance, reliability, and luxury of its cars.22 

Another important European car manufacturer called Volkswagen was founded in 1937 

also had roots steeped in the Third Reich. Adolf Hitler of the National Socialist Party created the 
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March 07, 2016. 



 31 

Volkswagen Company, also known as, “The People’s Car Company.”23 Hitler created 

Volkswagen because he desired to create and mass-produce an affordable, speedy car. He could 

not do this without hiring the engineer Ferdinand Porsche. Following the creation of this 

“people’s car,” World War II began and the production of Volkswagen production shifted to 

wartime efforts.24 Once the war ended, Volkswagen was the only car manufacturer to be 

relatively intact.25 Although production stalled shortly after the war, it was revived when the 

Allies used Volkswagen to save the German auto industry. Initially, the sales of Volkswagen 

automobiles in the United States were slow because of the company’s ties to Nazis, its small 

size, and odd, round shape. Volkswagen brought in the advertising agency Doyle Dane Bernbach 

to create a campaign that called the car the “Beetle,” and also began selling the car’s small size 

as an advantage to consumers. Resulting from this adroit advertisement campaign, the 

Volkswagen Beetle was the top-selling auto import to the United States in the 1960s. The Beetle 

was so successful that in twelve years it passed the worldwide production record of 15 million 

vehicles, originally set by Ford Motor Company.26 Combining a stylish and sensible marketing 

campaign with a product that had decades of proven engineering behind it paved a path for 

Volkswagen to move from Hitler’s company to America’s first choice.  

After being contracted by Hitler, Ferdinand Porsche founded the Porsche Company in 

1948. The older Ferdinand Porsche was responsible for engineering the Daimler-Benz and, 

eventually, the Volkswagen Beetle. He was commissioned by Hitler and the Third Reich to 

create the “people’s car” as a four-seater that was small and efficient but could be used as a 

                                                
23 Michael Burleigh, "Beetles in brown shirts?," History Today 42 (1992): 11. 
24 Mantle, Ibid.  
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family car. Even though it was born of an association with the Nazi party, the new design was 

radically different from previous German engineering and design. This innovation foreshadows 

Porsche’s ability to refocus the market to its new designs and styles rather than being fixed on 

the sordid history with Hitler.27 This innovating spirit helped the younger Ferdinand Porsche 

evolve the Porsche Company by designing the first Porsche sports car called the 356.28 Porsche 

began to manufacture their own engines in the mid-1950s, creating more powerful versions of 

the 356. Porsche established a distribution network in the United States in 1963. The legend of 

modern automobiles, the Porsche 911, was introduced in 1964 and continued to evolve over 3 

decades of innovation. Porsche launched the first 911 Turbo sports cars in North America in 

1975, which represented an automobile ideal for high performance, luxury, and everyday use.29 

As with BMW and Volkswagen, the progressive and superior product that the Porsche Company 

produced, along with sophisticated marketing, allowed the company to rebrand and reshape itself 

into an exporter of precision, powerful automobiles. 

The sophisticated marketing campaigns used by BMW, Porsche, and Volkswagen were 

necessary in creating a new market for the cars. Additionally, the production choices for German 

cars after World War II were greatly influenced by the necessity of appealing to a healthy market 

base. General Motors saw Germany as a potential market for their product, but there was 

insufficient money in the country after the war to make it a viable market.30 World War II left 

Germany in a decimated economic state as the infrastructure, factories, businesses, and homes 

were destroyed by the war. In order to rebuild its country and economy, the government 
                                                
27 Bernhard Rieger, "From People's Car to New Beetle: The Transatlantic Journeys of the 
Volkswagen Beetle.," The Journal of American History 97, no. 1 (2010): 91-115. 
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supported the manufacturing and trading of goods to foreign markets. This support eventually 

created jobs, stabilized currencies, and helped create a tax base for countries that lost 

infrastructure and a domestic market during the war. The production of automobiles was one 

type of manufacturing, and eventual trade commodity, used by countries, such as France, West 

Germany, Italy, and Great Britain to help resuscitate their economies.31 According to Kim Clark 

and Takahiro Fujimoto, in their book Product Development Performance Strategy, Organization, 

and Management in the World Auto Industry, the production of automobiles in Western Europe 

increased dramatically during the decade of 1950 to 1960 from 1.6 million to 6.1 million.32 With 

the increased production of automobiles, came the need to find markets to sell to. The United 

States was an obvious choice because it had not suffered the same physical destruction during 

the war and its people and government had an intact and growing economy. 

        The 1950s and 1960s saw the German automobile industry consolidate and companies 

merged into larger corporations that could compete worldwide. By this time, the United States 

automobile markets also witnessed a large number of importers that competed with American 

companies such as Chrysler.33 Maximilian E. Hoffman was singularly responsible for the 

creation of the American market for European automobiles after World War II.34 An immigrant 

from Austria, Hoffman helped bring in manufacturers such as Porsche, Volkswagen, Mercedes-

Benz, BMW, Fiat, and Jaguar from his connections in Europe. He started Hoffman Motor 

Company, which brought the first Jaguar cars from Great Britain to the United States in 1948, 
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and also supplied the Volkswagen Beetle to the American market in 1949. Volkswagen was 

Hoffman’s only unsuccessful venture, as he only sold two Volkswagen Type 1s vehicles and 

eventually moved away from the brand and missed its market high in 1955 when the Doyle Dane 

Bernbach advertising company was able to successfully rebrand the car.35 As Hoffman continued 

his rise and success in the auto industry by importing other brands, automobile manufacturing 

companies solicited him from around the globe in order to offer their products to the American 

market through his Hoffman Motor Company that had adeptly garnered American interest in 

European cars. Hoffman was the first importer of the Mercedes-Benz 300SL sports car in 1952 

and he also imported BMW automobiles. After seeing the success of the BMW automobiles in 

America, Hoffman sold all his other distributorships and focused on BMW. Hoffman was 

debatably the reason that BMW developed the image as the “builder of sports sedans.”36 In fact, 

Hoffman was responsible for influencing and persuading BMW to create the BMW 507 roadster 

to appeal to American tastes and to make changes to their engines to attract American buyers.  

The United States saw an increasing demand for automobiles after 1950. Motivated by 

increasing personal wealth, changing gender roles, and the baby boomer generation hitting the 

market, from “1950 to 1970, the number of vehicles in the United States grew 3.8 times faster 

than the human population.”37 Funded by an increase in personal incomes, Americans were 

looking to buy cars to satisfy the needs for new baby boomers and female drivers. It was 

increasingly more acceptable for women to drive and greater numbers of women required cars as 

they entered the job market. Additionally, suburban home building also created the need for 

these drivers to have transportation to and from towns and jobs. These multiple demands for cars 
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led to increased production, but without continued sales of a replacement of the family vehicle to 

influence the purchasing of newly produced cars, the market became saturated. It follows that the 

unprecedented demand for cars slowed through the decades, from 1950 to 1989, as the ratio of 

cars to potential drivers steadily decreased. According to Robert Cohen, “the US share of world 

automobile production fell from 65 percent in 1965 to 20 percent in 1980.”38 While the United 

States’ production and market share decreased, Germany’s increased until it eventually saw its 

top exported goods in 2014 were automobiles and parts.39 Germany’s exportation of automobiles 

was also extremely successful in 2015 as they exported 18.9% of motor vehicles and parts to 

foreign countries.40 To understand this shift in demand for and exportation of cars, one must 

consider the persuasive marketing of German automobiles. 

In the book International Marketing, Michael Czinkota and Ilkka Ronkainen explained 

the basic elements of marketing in two steps. The first essential part was to determine the 

specific target market and the second part was to manage that market by using strategies to 

satisfy that market’s needs.41 This simple explanation was seen in the European automobile 

companies’ and distributors’ clever reading of the needs and aspirations of the American 

automobile market. By addressing those desires in targeted marketing campaigns, the European 

automobile was presented as an answer to the American dream. This dream of having it all 

consisted of myriad elements, depending on the individual, but was essentially overcoming, or 

reaching the potential of, one’s class, socioeconomic status, and educational and professional 

opportunities. To compensate for an individual’s insecurities about accomplishing this dream, 
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the European car manufacturers and distributors offered cars that had it all in case the dreamer 

did not achieve it all. Using the history of performance engines and reliable engineering as their 

starting point, the European manufacturers also offered safety, prestige, and value. Therefore, the 

European automobile was the car that had it all for the person who wanted it all. This marketing 

analysis of American desires, and the strategic offering of the European automobile as the 

achievement of those desires, can be seen throughout European car advertisements. Not only did 

these advertisements appeal to people’s aspirations, needs, and beliefs, they often targeted the 

insecurities of the American people. The marketing campaigns also served as a potent diversion 

to move public opinion away from the German automobile industry’s relationship with Nazi 

Germany and refocuses attention to the exceptional quality, performance, and luxury of their 

cars. 

Advertisements for European automobiles covered a wide range of desires, emotions, and 

triggers in order to persuade the American audiences that the European car was the answer to any 

and all questions of life. For instance, Porsche used advertisements to trigger the insecurities of 

men’s machismo by challenging the size of his manhood (Appendix Image 1). This 

advertisement showed Europeans saw America, and especially American men, as self-doubting 

individuals that look to affirm themselves as more potent and virile than they feel. This also 

highlighted the relationship between sex and power that was prevalent in American society. 

Porsche advertised their 911 Carrera as an answer to the insecurities and doubts men had in their 

gender role. Another Porsche advertisement targeted the insecurity of realizing one’s dreams. 

The advertisement asked if one really spent a youth time dreaming about driving a car such as a 

Nissan or Mitsubishi, both brands that were associated with boring normalcy. The American 

dream was to reach beyond what one could or should accomplish, and attain what one really 
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wanted. Porsche was marketing the 911 Carrera as the answer to the American dream that was 

reaching far beyond normalcy (Appendix Image 2). 

Porsche was not alone in the exploitation of American’s feelings of inadequacy. BMW 

explicitly referenced an individual being judged. European assessment of American’s constant 

competition and judgment of each other was the idea used to introduce BMW as the car that 

performed as well as the individual hoped to. Here, performance was the hook for the target 

audience and the American’s drive to compete and surpass each other was why it was effective 

(Appendix Image 3). BMW also capitalized on American national pride and competition when 

they associated driving a BMW car with supporting America and the American Olympic team. 

The advertisement more than adequately suggested that by driving a BMW, one was supporting 

a proud partner of the United States Olympic team. During the Olympics, national pride was 

heightened, which combined with the emotions of competition was very difficult to ignore. 

Therefore, when one drove a BMW, one was a better American supporting the American 

Olympic team (Appendix Image 4). This advertisement showed just how far German automobile 

companies had moved away from their Nazi history that they could readily associate themselves 

with American nationalism and pride.  

Instead of preying on national pride, Volkswagen appealed to the conscientious American 

that was attempting to make better financial and environmental choices. In wanting it all, 

Americans wanted a car that was economical during the 1970’s energy crisis, but that also was 

sporty and fun to drive. The advertisement “Think Small.” literally told Americans to think again 

about the Volkswagen Beetle and appreciate it for the economical, easy maintenance choice that 

allowed one to enjoy life. The American dream was to have it all, including being free from 

worries and responsibilities. This advertisement targeted the insecurity of worrying too much 
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about the cost of gas, maintenance, and tires, and offered the Beetle as the solution (Appendix 

Image 5).   

These advertisements showed the adept reading of American ideas, ideals, and beliefs by 

European automobile manufacturers. The marketing campaigns proved that the European 

manufacturers observed and understood what would motivate Americans to purchase a vehicle. 

In understanding what Americans wanted, the Europeans then manufactured automobiles to 

appeal to those desires. The German cars represented popular culture and intellectual design 

property that was sought after as a commanding status symbol in America.42 This was the key to 

the spread of Americanism through Europe. By building and creating cars that Americans would 

buy, the European auto industry was itself changed. The cars that were produced in Europe 

represented what Americans dreamed about. While not all models were available in both the 

United States and Europe, the assembly line production of automobiles assured that the various 

models produced were more similar than different. Therefore, even the models produced for the 

European market would carry the elements developed to appeal to the American market. In fact, 

American dreams and desires have influenced European car manufacturers ever since Hoffman 

convinced BMW to create the roadster 507. 
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